HEALTH AND WELLNESS
BUSINESS GUIDE
How to RUN a very profitable
online health and wellness business

I have made a career from building a successful and profitable online health and
wellness business.
As a seasoned entrepreneur and experienced business person, I would like to share
my ideas on how to run this type of business. It is easy to notice the high amounts
of failures that people record when trying to start up this kind of business. This is
partly because of the mentality that starting an online business merely involves
getting the necessary certification and then going online to post your contents.
Through my years of experience, I can confidently tell you that it can be very
exhausting and overwhelming to start this kind of business, but without the right
tips and ideas, it is bound to fail. Many people have come up with different ideas on
how to run such a business and believe me when I say it is causing too much noise
and doing more harm than good to people who want to venture into the business.
In this guide, I want to cut through all the noise and pick out some points that I feel
are necessary to help you successfully build and run a profitable online health and
wellness business. I expect there will be many questions on your mind, but as you
go through this course, it is my hope that I will be able to answer all of them to your
satisfaction.

These ideas and tips I will be sharing are based on all my experiences with the people I
have worked with and my own personal business experiences, and you should feel free to
do your own research in case of doubt. Read on to the end, and you will find out the basic
things you need to run such a business successfully. A bonus tip is also added at the end
to help you and serve as a reward for your time and patience, so please follow me all the
way to the end.
So, what are those ideas I want to share that would help one run an online health and
wellness business successfully?

1. You need to know your audience.
This is something of a no-brainer. When you want to do business, you need to have a
target audience. The internet is a vast place, and it is virtually impossible to start a
business for everyone on the internet. The major questions that should cross your mind
are:
Who is my target audience?
How do I build a target audience if I have none?
How do I engage the target audience I have been able to get?
These are all relevant questions that must be answered before a profitable online
health and wellness program is being built. You cannot start an online health
and wellness business and expect people from the sports world to be your
audience. You need to target a particular audience by streamlining your niche.
Even if you want to start an online health and wellness business, this business
has to be streamlined to a particular niche, and there you will find your target audience.
Give this audience a direct solution to their problem, and they will be your audience.
The impatience of clients should not be tested with irrelevant information.

2. Create quality content
Now you have your target audience, how do you keep them engaged? Creating quality
content is the best way to hook your target audience. Like I said earlier,
online clients are not really so patient. So, it would not be such a great idea
to test their patience with low-quality content. Just the same way that you
streamlined your audience, you should also be able to streamline your content
to meet the demands of this select audience. But the question is, how do you
create quality content?
Make sure the content is specifically for the target audience.
Try to drop these high-quality content like once in a week or so.
No matter the format of the content, be it podcast, Facebook Live, videos, or written
articles, they must appeal to the audience. Not only should the content be of high
quality, but its mode of transmission should also be.

3. Select a social media platform and hold onto it
Everyone is of the notion that all your eggs should not be put in one basket. That may
be true, but how about putting the eggs in one basket and keeping the basket as
safe as it can be? What I mean is, instead of trying to maintain a presence on
all social media platforms, it may be better to choose one and master it. By
master, I mean being able to know your audience there, what they want, and how
you can provide their needs. Some questions may come to mind like:
How do I know the best social media platform for my business?
How do I get to know all I need to know about this social media platform?
How do I get my audience there and keep them engaged?
A trial and error might work in this case, because the fact is you never know
till you try. Once you try and see the social media platform that favours you,
the rest of the questions will be answered with time and experience. As your
business gets bigger and your team gets larger, you can now venture into other
social media platforms knowing you have the necessary resources to make the
moves. Also, remember that the social media platform you need should support
all the ways you intend to make your content.

4. Start building a solid email list
Privacy should be a priority in your business, and social media sometimes cannot
guarantee you that. That is why most people turn to Emailing. Also, social media has
been known to prevent all your information from getting out and getting to the right
audience. So, even when I started, I was a little wary of social media. I also want to
advise you to try email marketing and build a strong email list because it is relatively
safer and does not cost more than social media marketing. Now, you may ask the
relevant questions:
How do I build a strong email list?
Who should make up this email list?
Is it possible to keep track of a large email list?
There are positive answers to all these questions. First, you can build a strong email list
by providing a section in your site to help you collect email addresses. Most people add
it in the comment section, and it is fair enough. Anyone who visits your site and is
delighted with what they see can drop their views, comments, and email addresses so
you will be able to contact them.The people that should make up your email list are your
clients and potential clients. I say potential clients because whosoever visits your site is
a potential client until they start buying from your business. And finally, no matter how
long your email list is, technology has made it very easy to contact almost every one of
them at once. So, when you want to inform them of a new feature or service that you
have provided, you can easily send it to everyone on your list using broadcast features.

5. Give your audience irresistible offers.
With all the online health and wellness businesses online, have you wondered why
clients stick to a particular business and not another? It could be due to a number of
reasons, and irresistible offers can be one of them. These irresistible offers range from:
Gift cards to some of the clients.
Promos and free EBooks.
Prizes and tickets.
Discounts on some programs and bonuses.
One-on-one coaching, etc.
From my experience, one-on-one coaching seems to be one of the best as the client
would feel privileged and be opportune to ask any pressing issues on their minds.
Another incentive that is sure to work wonders is the discount and bonuses on some
programs. For example, as a first-timer, you can entice a potential client with some sort
of discount and bonus that other businesses do not offer. Believe me; it is sure to win
their hearts. You do not need to do everything at once. The secret is starting with one
great offer, making it count and then, moving over to the next. These incentives make
clients stick to your business and also refer you to other potential clients. However, no
matter the kind of incentive you employ, the end game should be engaging already
existing clients and attracting new ones.

6. Dedicate a simple website to your business
Every online business may require you to get a website, right? But does it require an
expensive and complex website? I do not think so. Look at it this way; a start-up
business does not need a very large and expensive shop to sell goods. The quality of the
goods is sure to sell with time. So, here are some of the characteristics of a website for
an online health and wellness business:
It should be easy to navigate.It should not be expensive.
It should carry all the relevant information. Most notably, a summary of the
website's information at the top of the first page so that a potential client visiting
the site would know he or she would be attracted to the site as quickly as possible.
It should be compatible with most devices.It should be a secure website.
You do not need to compare yourself with other business owners and try to build a
website like them. All you have to do is keep building your business, and as you get
stronger, you can make your website more advanced, just like you did in the case of
multiple social media platforms.

7. Start focusing on ways to make money
One major aim of starting an online health and wellness business is to make money,
right? While providing your clients with the best quality in terms of services rendered,
your eyes should also be on making it as profitable as possible, hence the profitable
online health and wellness business. There are always goals for starting a business, and
if these goals are not prioritized, the business is sure to crumble. Ask yourself these
questions while starting an online health and wellness business:
Is this business going to be profitable for me?
How do I make it happen?
How do I balance profitability with great services rendered?
Well, to make your business profitable, you need to monetize it. There are many ways an
online business can be monetized. Clients have to get courses, videos, and eBooks for a
fee, even if it should not be exorbitant or clients would look to another business person.
It is easy to balance the quality of your services and to make a profit. As a starter,
making a profit should not be at the top of your list. You need to first gain the trust of the
customers through the provision of quality services. This will help you engage your
clients and get you referrals. However, when you have successfully done that, you can
now bring in the idea of monetizing it. Trust me when I say, as long as customers are
happy with your services, they will be willing to pay to get more. And if your ideas to
make your business a very profitable one is not working, you can always come up with
better ideas. It is your business, so it is in your best interest to do whatever you have to
do to make it as profitable as it can be.

Conclusion
We have reached the end of this short but exciting course on how to make your online
health and wellness business more profitable. You can always do more research to find
out better ways to make your business more profitable, but I assure you that there are
few ways better than what we have discussed here. Here is a bonus tip for you: Always
believe in yourself because no matter how hard people say running a profitable online
health and wellness business is. Do not forget to subscribe to my channel because there
is more where this came from. So, go out there, apply these ideas and watch your online
health and wellness business turn into a profitable one.

